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Have you ever had a strong reaction to a piece you read in the newspaper? Have you ever 

wished you could voice your opinion regarding a current news event? If you answered 

“yes” to either question, you’re a good candidate to write an editorial. 

 

Writing an editorial seems simple enough, but not everyone has the ability to clearly 

articulate an opinion. 

 

Here are some simple guides for writing a great editorial: 

 

1. Provide a brief introduction with reference or background information. Without it, 

readers may not know what you are writing about. This intro could be a simple “in 

reference to the article on ____,” or it might say “April is Child Abuse Awareness 

Month.”  

 

2. Know your subject. Have you ever heard the saying, “shallow waters run loud?” Or, 

you might say shallow-minded people talk often and loud.  

 

If you would like to write an editorial, try sticking to topics you have a solid 

understanding of. Keep in mind that your position on an issue, whatever it may be, should 

be backed up with facts. Quote research, statistics, experts, and cite your sources. 

 

2. Keep it local. The focus of your editorial should be how the issue impacts the locals. 

Pollution may be a big issue everywhere, but readers care more about pollution in their 

neighborhood than the pollution problem 500 miles away. Provide specific examples of 

local people or places that have been impacted, or how local laws have benefited or hurt 

the community. 

 

3. Keep it current. Try writing about current and relevant issues that are of interest to a 

majority of readers. 

 

4. Avoid extreme statements. Using absolutes such as “never” or “always” are hard to 

back up. 

 

5. Present an answer. If you are writing to complain about city council or a new law, 

present a better idea. Don’t criticize an idea or method unless you’re willing to offer a 

better option. 

 

6. Follow the publication’s guidelines. Most papers have strict details on submission 

methods, lengths, and deadlines. Regardless of how well written your piece may be, you 

won’t get published if you fail to follow these guides. 

 

 



Reasons to write an editorial 

 

1. Responding to a current article, editorial, or letter in the media – especially one 

that references your employees, organization or profession 

2. Responding to a newly passed ordinance or legislation, particularly one that has 

ties to your organization’s work 

3. Responding to a highly publicized news event 

4. Commenting on Seasonal / Holiday issues 

5. Commenting on a newly released study and its connection to your work 

 

 

 

Writing an editorial is an excellent way to promote your organization’s cause or purpose. 

Before writing it, collaborate with your Executive Director, President, or whoever needs 

to provide input and clearance before a piece hits the media. 

 

Many PR professionals perform “ghost” writing, authoring pieces that are submitted 

under someone else’s name. This technique can be valuable as long as you have the 

blessing of your leader. 

 

Whoever writes the piece should always keep 

in mind that the editorial is not only his or her 

opinion, once printed it becomes the voice of 

the entire organization or institution. 
 

 

 

Letters to the editor are usually shorter than articles or op-ed pieces. However, a letter to 

the editorial can be an opportunity to make your position known. 

 

 

INTERNAL COMMUNICATION: Be diligent about communicating to your 

stakeholders BEFORE communicating on a public level. 

 

Email or fax staff, board members, volunteers, and other stakeholders prior to or 

simultaneous with submitting materials to the media. 

 

No one wants to learn something new about his or her organization by reading it the 

newspaper or hearing it from a friend who is outside the organization. 


